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Key facts
Price W First day of sale: Wednesday
13.100,00
: B Frequency: Monthl
7.250,00 quency y
3.750,00 B Copy price:

Magazine without DVD: 2,60 €
Magazine with DVD: 4,20 €

B Net Paid Circulation VW 1/2013:
95.162 sold copies

B Reach (MA 1/2013):
Overall: 0,8 % /0,55 Mill.
Male: 1,3 % /0,44 Mill.
Female: 0,3 % /0,11 Mill.

Effective: April 2013; errors and modifications excepted
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Portrait

AUDIO VIDEO FOTO BILD is the consumer-
oriented magazine, which unites all important
product- and topic facts about the world of
consumer electronics and digital
photography.

AUDIO VIDEO FOTO BILD is addressed to
the consumer mass market and is famous
for the high value of test competence and
high user value. Test results and product
details are explained detailed and
understandable for every reader.

With many product information, tips, current
news and buying advice the editorial team
provides all reader with help for decisions.

Extra: Every issue comes with an exciting
Blockbuster on DVD.

Target Readers*

AVFB Basis

B Age

14 -19 11 7

20 -39 45 29

40 - 59 34 37

60+ 10 27
B Education

secondary modemn school 29 43

middle school 36 29

grammar school, study 35 28
B Net income

under 2.000 € 37 36

2.000 € and more 64 64

in %
Source: ma 2013 Pressemedien |, male population
14 years of age and older, 34,37 Mill
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